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The Results:
Revenue per site visitor increased by 400%

Revenue from searches increased from 3% to 9%

Bridal Retailer Boosts Revenue Per Site Visitor by 400% with SLI Systems

Like any online seller, American Bridal (www.americanbridal.com), a San Francisco-based wedding favors retailer, must
make it easy for Web site customers to quickly find the products they seek. Yet this requirement can be a challenge for
companies that do not have the internal resources necessary to monitor how people are searching and what products they're
clicking on. Compounding the challenge for American Bridal in particular is the sheer volume of products available: at any
moment, there are more than 2,000 items for sale, ranging from wedding cameras to personalized chocolate bars.

With some 2 million page views a month, American Bridal is a success, selling online and by phone — but the company
needs to keep site visitors happy in order to remain a top player. “It's a very competitive industry — everyone and their uncle
is in the wedding favor business,” says Shirley Tan, president and CEO of the West Coast company.

Online Shoppers Demand Relevant Searches
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“The search tool is crucial,” explains Tan. “For instance, someone might
be searching for personalized coasters. The original search product we had
would provide links that didn’t have anything to do with our products - like

articles with the word ‘coasters’.

This lack of relevance frustrated American Bridal’s customers, as well as
its customer service reps, who also made heavy use of the search function
so they could provide quick answers to people shopping by phone. If the
reps couldn’t find a product within a few seconds, they risked losing a sale.

J “Someone might call us about a certain product they had seen on the site,
but couldn’t remember how to find it,” says Tan. “If they didn’t have an item number, my own people often couldn’t find
the product either. We were having difficulty giving our customers the best possible service.”

Learning Search to the Rescue

Tan decided she needed a search solution that would be cost-effective, easy to bring on board, and wouldn’t tax the
company’s IT resources — and of course, would provide the relevant responses sought by shoppers. American Bridal decided
to do a free trial of SLI Systems’ Learning Search solution, which continually “learns” from past site search activity in order
to deliver more relevant results to site visitors.

In addition, American Bridal tested SLI Systems’ Site Champion solution for automated search engine optimization (SEO).
After the free trial, the company implemented the two products as its chosen search solutions in mid-2006.

Within just a few months, Learning Search brought about a dramatic improvement in revenue generated from searches.
Over the past six months revenue per site visitor has increased 400%, while the percent of total revenue from searches
has increased from 3% to 9%. In addition, because American Bridal is using the Site Champion SEO offering, the site is
seeing more new visitors each month thanks to these new pages ranking for relevant search terms on search engines such
as Google, Yahoo, and MSN.

“Since Learning Search and Site Champion are fully managed and hosted, we don’t have to worry about maintaining the
solution,” says Tan. “And whenever we've had a question or needed to further tailor the product, SLI Systems has been
extremely responsive. We don’t have to think about search — we can just go about serving our customers.”

Learning Search Encourages Buying Decisions

SLI Systems’ Learning Search is able to achieve significant revenue improvements like these because it continually tracks
visitors’ aggregate search terms and the corresponding items clicked on, and uses that data to deliver results based on
popularity. For example, if a visitor to American Bridal searches for “wedding guestbooks,” Learning Search automatically
ranks the results so that those with historically higher click-rates are listed at the top.

In addition, Learning Search offers several features that make it easier for online shoppers to find the products they
need, and to make buying decisions. Learning Search also shows how many products exist and in what categories,
and gives visitors the option to sort the results by ascending or descending prices, or filter by category. Search results
can include pictures, graphics and links (for example, a “buy” button beside products). Learning Search also presents
spelling suggestions when people enter mis-spelled words, and can allow people to browse via multiple paths, such as
manufacturers or size.

“Learning Search has become a great sales qualifier,” says Tan. “As soon as people find what they want, they can buy it,
and then move on to other searches for the wedding supplies they need.”
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